Valeria Jubes
(954) 257-1760 | valeriajubesm@gmail.com | https://www.valeriajubes.com/ | https://www.linkedin.com/in/valeria-jubes/ 

	EDUCATION

	University of Florida, College of Journalism and Communication
	May 2023

	Bachelor of Science, Advertising
	Gainesville, FL

	Minors, French and Francophone Studies and Theatre
	Summa Cum Laude

	Relevant Coursework/Skills: Advertising Strategy, Branding, Art Direction, Copywriting, Graphic Design, Illustration, Adobe Creative Suite (Photoshop, Illustrator, InDesign, Lightroom, Premiere Pro, After Effects), Blender, Google Analytics, Microsoft Office (Word, Excel, PowerPoint), Keynote, Social Media, Photography, Web Design, Video Editing, 2D and 3D Animation



WORK EXPERIENCE
 
	Cervecería La Tropical
	April 2024 – Present

	Social Media and Events Coordinator
	Miami, FL

	· Lead creative strategy and execution across all brand touchpoints for Cervecería La Tropical’s portfolio, including Tropi Crystal and Mixología, overseeing organic and paid social media, DOOH, OOH and other integrated campaigns
· Manage and grow multiple brand social media channels through strategic content planning, content creation, bilingual copywriting, and community engagement, resulting in consistent audience growth and increased brand visibility
· Drive cross-functional collaboration with internal teams and external partners, overseeing communications and campaign execution for key partnerships (Inter Miami CF, Miami Marlins, iii Points, and more)
· Oversee creative production for packaging, point of sale, merchandising, and promotional materials using Adobe Creative Suite (Photoshop, Illustrator, InDesign, Premiere Pro)
· Plan and execute large-scale brand events and sponsorship activations, coordinating logistics, creative development, and on-site execution to ensure cohesive brand representation



	Once Upon a Party Ocala LLC
	April 2023 – April 2024

	Marketing Manager
	Ocala, FL (Hybrid)

	· Designed brand guidelines as a creative solution for the brand’s image to ensure the integrity of the Once Upon A Party brand, messaging and values.
· Effectively handled client inquiries, actively contributed to web design initiatives, and executed targeted social media strategies across three channels increasing brand awareness and social media footprint.
· Conducted in-depth research on target audience, industry, and social media trends, employing audience analytics tools and a structured content calendar to provide essential insights for strategic development.



	Victoria’s Secret PINK
	August 2022 – May 2023

	Graphic Designer
	Gainesville, FL

	· Rebranded the Victoria's Secret PINK Campus Team's Instagram for the University of Florida for the 2022-2023 school year.
· Collaborated with PINK Campus Representatives to plan, negotiate, and execute content for digital media campaigns, advertising, social media, and events within strict deadlines.
· Created innovative and engaging designs for social media, events and photoshoots using Adobe Creative Suite (Photoshop, InDesign, Illustrator, Lightroom)



	UF Latin American Summit
	September 2021 – April 2022

	Art Director
	Gainesville, FL

	· Created original art, logos and branding motifs, social media content and apparel designs for the 2021-2022 school year.
· Collaborated with the creative team to develop a wide range of materials, including flyers, posters, banners, digital signage, email marketing, PowerPoint presentations, social media content, merchandise, and event materials.
· Designed compelling PowerPoint presentations for speaker recruitment, partnership building, and stakeholder engagement for the event.



	LANGUAGES

	English (Native/Fluent), Spanish (Native/Fluent), French (Fluent)



	AWARDS

	AAF-NCFL Student Silver ADDY Award
	Online/Interactive, Advertising & Promotion, Campaign

	Scholastic Silver Key Art & Writing Award 
	Art Portfolio

	Florida Bright Futures
	Academic Scholars Award



